
1. Material Quality Matters a Great Deal

    The first important point is that material quality should never be an afterthought is one word or 
a secondary factor. All too often, businesses opt for second-rate material quality only to discover, 
much sooner than later, that they've made a poor decision and are not saving money. If your 
signs are poor quality, this typically means that you will need to replace them and this means 
time, aggravation and of course expense Savvy business owners know to select a sign company 
that takes material quality very seriously and that only uses the best craftsmanship. All too often 
business owners don't follow this path, and they discover that many companies give their 
customers an inferior product in order to offer slightly lower prices.

2. Brainstorming is Essential

    Before you get started, sit down and think what you want the sign to do for you and your 
business. Does it have a particular purpose? Taking the time to brainstorm and contemplate this 
point will pay dividends down the road.

    One key point to ponder is, where do you want your signs to be placed? This vitally important 
decision can dramatically change how you create your sign. 

    If you have a business that is open at night, like a bar or restaurant, it is critical that people can 
see your sign both day and night.  In this case, an LED sign or neon sign may be your best bet.  
However, even if you aren’t open in the evening, people will drive past your sign all day and all 

night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
to traffic lights and pedestrian crossings. Your sign contractor should always advise you of your 
obligations to council.

    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 



7 Things You Should Know Before Investing
In Your Next Signage Project
    Before you jump in and choose a company to create your signs, it is important that you are 
aware of the various considerations outlined in this ebook.  

    Obviously, you simply can't do business without a sign, as a sign is one of the most effective 
forms of advertising. People expect it. Plus, your sign is out there all day long, advertising (and 
thus working) to promote your company. Once you have made the initial investment in a quality 
sign, it will do its job on your behalf, and you won’t have to pay it a salary, ever!

    Often times people judge a company based on its sign. Whether this is fair or not, it is a fact.  
Businesses actually are able to increase revenue as a result of upgrading their signs. One thing 
you can count on is that your competitors will have signs, and quite often those signs will be 
rather good.

1. Material Quality Matters a Great Deal

    The first important point is that material quality should never be an afterthought is one word or 
a secondary factor. All too often, businesses opt for second-rate material quality only to discover, 
much sooner than later, that they've made a poor decision and are not saving money. If your 
signs are poor quality, this typically means that you will need to replace them and this means 
time, aggravation and of course expense Savvy business owners know to select a sign company 
that takes material quality very seriously and that only uses the best craftsmanship. All too often 
business owners don't follow this path, and they discover that many companies give their 
customers an inferior product in order to offer slightly lower prices.

2. Brainstorming is Essential

    Before you get started, sit down and think what you want the sign to do for you and your 
business. Does it have a particular purpose? Taking the time to brainstorm and contemplate this 
point will pay dividends down the road.

    One key point to ponder is, where do you want your signs to be placed? This vitally important 
decision can dramatically change how you create your sign. 

    If you have a business that is open at night, like a bar or restaurant, it is critical that people can 
see your sign both day and night.  In this case, an LED sign or neon sign may be your best bet.  
However, even if you aren’t open in the evening, people will drive past your sign all day and all 

night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
to traffic lights and pedestrian crossings. Your sign contractor should always advise you of your 
obligations to council.

    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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1. Material Quality Matters a Great Deal

    The first important point is that material quality should never be an afterthought is one word or 
a secondary factor. All too often, businesses opt for second-rate material quality only to discover, 
much sooner than later, that they've made a poor decision and are not saving money. If your 
signs are poor quality, this typically means that you will need to replace them and this means 
time, aggravation and of course expense Savvy business owners know to select a sign company 
that takes material quality very seriously and that only uses the best craftsmanship. All too often 
business owners don't follow this path, and they discover that many companies give their 
customers an inferior product in order to offer slightly lower prices.

2. Brainstorming is Essential

    Before you get started, sit down and think what you want the sign to do for you and your 
business. Does it have a particular purpose? Taking the time to brainstorm and contemplate this 
point will pay dividends down the road.

    One key point to ponder is, where do you want your signs to be placed? This vitally important 
decision can dramatically change how you create your sign. 

    If you have a business that is open at night, like a bar or restaurant, it is critical that people can 
see your sign both day and night.  In this case, an LED sign or neon sign may be your best bet.  
However, even if you aren’t open in the evening, people will drive past your sign all day and all 

night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
to traffic lights and pedestrian crossings. Your sign contractor should always advise you of your 
obligations to council.

    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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1. Material Quality Matters a Great Deal

    The first important point is that material quality should never be an afterthought is one word or 
a secondary factor. All too often, businesses opt for second-rate material quality only to discover, 
much sooner than later, that they've made a poor decision and are not saving money. If your 
signs are poor quality, this typically means that you will need to replace them and this means 
time, aggravation and of course expense Savvy business owners know to select a sign company 
that takes material quality very seriously and that only uses the best craftsmanship. All too often 
business owners don't follow this path, and they discover that many companies give their 
customers an inferior product in order to offer slightly lower prices.

2. Brainstorming is Essential

    Before you get started, sit down and think what you want the sign to do for you and your 
business. Does it have a particular purpose? Taking the time to brainstorm and contemplate this 
point will pay dividends down the road.

    One key point to ponder is, where do you want your signs to be placed? This vitally important 
decision can dramatically change how you create your sign. 

    If you have a business that is open at night, like a bar or restaurant, it is critical that people can 
see your sign both day and night.  In this case, an LED sign or neon sign may be your best bet.  
However, even if you aren’t open in the evening, people will drive past your sign all day and all 

night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
to traffic lights and pedestrian crossings. Your sign contractor should always advise you of your 
obligations to council.

    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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signs are poor quality, this typically means that you will need to replace them and this means 
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night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
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    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
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for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
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produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
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such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  
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coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 
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sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 
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innovative as possible. When your corporate identification is well-produced, customers and 
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of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing
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billed separately for the design portion at a later time and for an extra cost."
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there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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1. Material Quality Matters a Great Deal

    The first important point is that material quality should never be an afterthought is one word or 
a secondary factor. All too often, businesses opt for second-rate material quality only to discover, 
much sooner than later, that they've made a poor decision and are not saving money. If your 
signs are poor quality, this typically means that you will need to replace them and this means 
time, aggravation and of course expense Savvy business owners know to select a sign company 
that takes material quality very seriously and that only uses the best craftsmanship. All too often 
business owners don't follow this path, and they discover that many companies give their 
customers an inferior product in order to offer slightly lower prices.

2. Brainstorming is Essential

    Before you get started, sit down and think what you want the sign to do for you and your 
business. Does it have a particular purpose? Taking the time to brainstorm and contemplate this 
point will pay dividends down the road.

    One key point to ponder is, where do you want your signs to be placed? This vitally important 
decision can dramatically change how you create your sign. 

    If you have a business that is open at night, like a bar or restaurant, it is critical that people can 
see your sign both day and night.  In this case, an LED sign or neon sign may be your best bet.  
However, even if you aren’t open in the evening, people will drive past your sign all day and all 

night. If they can’t see your sign, you are missing out on a promotional opportunity, and that 
means missing out on business! 

    If the primary aim of  your site is to promote your business, you should always have your name 
front and centre. In this case, you can use something that is easy to see like a pavement sign, 
neon sign or advertising sign. Often savvy businesses use car advertising, for example in the 
form of a vehicle wrap, so that their company name and perhaps logo is seem throughout the 
city.  In this case, the sign should contain contact information and perhaps even an interesting 
slogan as being memorable is always good and important.

    Obviously there are different types of signs for different purposes. For example if you are 
looking for a sign to use for indoor advertising in your store, a pull up banner or poster is usually 
a great choice.

    If you are considering an external sign for your shop, factory, building or warehouse, you must 
be aware of location, colours and the size of your signage.  Local councils have regulations as 
to the size of your sign in relation to the size of your premises. These regulations also include 
choice of colours and illuminated signage. This is particularly true when signs are placed close 
to traffic lights and pedestrian crossings. Your sign contractor should always advise you of your 
obligations to council.

    Budget is always a concern and signs are no different. Of course, you will likely want to invest 
in a high quality sign, as you will be able to use it for years. Also a sign is very effective form of 
advertising and will pay for itself quickly. Once you have determined your budget, it is then 
possible to assess what will be on your sign in terms of text, logo, slogans, contact information 
and other key details. Rates for signs vary depending on the size, style and design and a variety 
of other variables.

    Further, if you have a previous sign, you might wish to contemplate what steps you could take 
to make your new sign more effective and appealing to both existing and potential customers.  
One way to do this is to ask your customers for their opinions, thoughts and suggestions. This 
can be effectively done via a survey or simply by asking people what they think about your sign 
when they come into your store. Find out what they like about the sign and where they feel that 
there is room for improvement. Is there something specific about the sign that they find 
memorable? This information is invaluable and may very well lead to more business and more 
customers and clients.

3. What Should Be On Your Sign?

    You want your sign to be legible, and people should be able to quickly understand it. If there 
is too much text and too many images, it will seem like clutter. Strive to convey your core 
message in as few words as possible. First and foremost, people need to be able to read your 
sign, understand the most rudimentary facts regarding what you do and how to contact you.  

    Also make sure that you place your sign in a location or spot where it will be visible without 
any obstructions.  You may need to vary the size accordingly to make sure that it will always be 
seen.  Colour and design can, of course, play a crucial role in getting your sign noticed. Make 
sure that the colours are conducive for standing out and have a high contrast level. Finally, be 
sure that the sign has white space, as empty space allows a sign to be read easily.  

    When you come up with the design of your sign, keep in mind that many people will only be 
reading your sign at a distance. But a picture speaks a thousand words, so don’t miss out on 
adding an image. You want brand recognition, and that means having an attractive logo or 
graphic on our signage. Without a consistent logo on your marketing materials, you look less 
professional and less focused.

    Your sign should create the best first impression possible. When people find your sign 
compelling, they are more likely to shop with you. Keep your sign design simple. In general, 
about 3-5 words are perfect for allowing people to quickly read it and move on.  

    Be sure that your sign commands attention and thus stands out in some fashion. Often you 
can do this through a great logo or via large text. Sometimes a good sign alone can make a sale, 
because people will be motivated to make an impulse buy.

4. There Are a Variety of Types of Signs.

    Before you sign on the dotted line to have your signage created, it is important to realise that 
there are a variety of types of signs available. As technology progresses, so do the sign options.  

    Today, you can select from far more than just traditional signage, as you can also opt for 
computer generated signs, A Frame signs, door signs, LED signs, car signs, and large format 
digital printed signs, to name just a few options. So how do you select what type of sign is best 
for your needs? The main consideration is the size and location where you want to advertise 
your business. Ultimately, you want your sign to be read, and that means that it must be suitably 
sized for the space where you are planning your display. Depending on how busy the area tends 

to be, it may be best to place prominence on contact information, such as a website, phone 
number or social media information instead of company name. Again, it is all about selecting the 
right sign for the right spot.

    Vinyl Lettering - Vinyl lettering and graphics are the basis of most signage in today’s world.  
When choosing vinyl, you must get the right advice from your sign contractors. The main reason 
for this is that there are various manufacturers of vinyl. Some vinyl is manufactured for 
short-term use, such as sales or real estate advertising. On the other hand, some vinyl is 
produced to last for 7-10 years. These longer lasting and more durable vinyl products will not 
become brittle with sunlight exposure and are less likely to break down or lose their adhesive 
properties.

    Car Advertising - If a vinyl graphic car wrap is what you are considering, your signage 
contractor must advise you of the correct vinyl type. A UV stabilised clear vinyl laminate is used 
in order that your vehicle graphics will enjoy a longer life and keep its colour from fading. This 
laminate will also protect your wrap from a variety of issues including day-to-day use and car 
washing.           

    Banners -  There are various banner materials manufactured for use in different situations. If 
you are choosing a banner for indoor use, lightweight polyester fabrics or medium weight vinyl 
materials are generally used. For external banners, depending on location of installation, usually 
a heavy-duty material is used. Your banner should be secured using either traditional eyelet + 
rope tie offs or fitted to the front of a building by aluminium rope extrusion. If a large banner is 
being used between two fixing points with nothing behind it, your sign contractor must use 
heavy-duty banner material including air holes or flaps.      

    Fabricated Signs - Fabricated signs and lettering will give your project a more 3D look. Your 
signage contractor should always use the appropriate product. If your fabricated sign is 
produced using acrylic (perspex), the thickness of the material needs to be of a density that will 
be of most appropriate in its surroundings. For example, if your sign is to be used in a shopping 
centre, 3mm acrylic is generally adequate, but if your sign is being used externally, then a more 
durable, high strength material, such as polycarbonate, should be employed. If your signage, 
such as a light box face, is installed at a height where it could be damaged by vandals, the use 
of polycarbonate would be a more durable and logical option.  

    If you are considering metal or aluminium fabricated signage, correct paint finishes or clear 
coats should be applied. One option, for instance, could be a 2-pack paint finish to give your sign 
a mirror effect. If you are contemplating using external timber signs, the signage should be 

prepared and coated with an appropriate material to ensure a long lasting product. Finally, if your 
sign is in a location where it might end up with graffiti on it, you can consider a graffiti proof film 
or coating. 

    The bottom line is that you want to create a sign that fits the following criteria:

    -It should project an image you want to cultivate
    -It should be attractive to potential customers
    -It should be appropriate 
    -You want your sign to be seen. This means you should make it as large as you can while        
     making sure it fits within the allotted space.

5. Experience Counts!

    Your corporate identification is serious business. After all, signs and logos are key aspects of 
the face that you present to the world. This means that you want all of your signage to be as 
innovative as possible. When your corporate identification is well-produced, customers and 
clients will have confidence in you and your business.  

    Does experience matter in signage? In short, the answer to this question is, yes! If you want 
signs that will accurately represent your company and its commitment to excellence, then you 
want to work exclusively with companies that have ample experience. Opting for a company with 
an established track record, one that spans many years, will serve to give you peace of mind!

    There is just no way around the fact that guarantees are essential in every industry. If you are 
considering working with a signage company that does not offer you a guarantee, you simply 
must look elsewhere. A guarantee proves that a company has a high level of integrity and 
effectively stands behind their product and their work.

   Be sure that the contractor has great customer service and will answer you directly and not just 
through email or worse yet an automated email. You should be able to communicate in a variety 
of ways including fax, mobile and email. It is important to have contact with a representative who 
will work closely with you and be able to speak with you by mobile if necessary.  

6. Get it in Writing

    Before contracting a sign company, you need to make sure they have outlined what the full job 
entails. Do they cover design as well as manufacturing? All too often companies will offer quotes 

on the job but do so without the design portion included. If this occurs, you will find that you are 
billed separately for the design portion at a later time and for an extra cost."

7. Make Sure all the Details are Accurate

    The final step before you purchase your sign is to make sure that the wording is accurate and 
there are no spelling or grammar mistakes on your draft. Nothing can ruin the respectability of a 
company like a major spelling mistake! So double check that you are 100% happy with the text 
on your sign when it is in draft format. It is essential to get everything right before the sign goes 
to print. In fact, a second or third set of eyes is a good idea, so if possible ask others to check 
your sign text before it is manufactured.

    Signs are important for a myriad of reasons. The careful design, construction and strategic 
presentation of signs will boost your company in a variety of ways. Virtually any business can 
benefit from using well-designed signs, as they stand as an inexpensive and direct way to reach 
consumers and prospective clients with key messages regarding your business and how you 
can help them. Signs have endured the test of time for one simple fact; they are effective and will 
continue to be effective in the future! 
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Letragra�c Vic appreciates you taking the time to read this free ebook download. 
We hope the content was valuable and provided a bene�cial source of information 
assisting you before investing in your next signage project.
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